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Executive Summary  

This document reports the dissemination and communication plans for the second reporting period of 

the BigDataOcean project. It starts by analysing the activities and strategies accomplished during the 

first reporting period, as well as the targets then defined. The new plans and indicators proposed in 

this document are based on this analysis, where new activities are defined, and correcting measures 

determined when required, in order to achieve the main goal for the second reporting period, which 

refers to increase the engagement and acquisition of Maritime Industry related customers and other 

stakeholders. 

The main results and conclusions for dissemination and communication are the following: 

• Dissemination: Most goals defined for the first reporting period have been achieved and 

some even surpassed. Dissemination mechanisms D1 “Organisation of project events”, D2 

“Participation to conferences and workshops”, and D5 “Collaboration and synergies with 

projects”, have presented excellent indicators overcoming all the milestones initially defined for 

the period. In the second part of the project, more attention needs to be given to industrial 

dissemination, for instance with publications in industrial magazines. A special importance must 

be given to Maritime Industry related events where the main target audience for the 

BigDataOcean project is present. Additionally, activities such as webinars and training sessions, 

or to foster participation in standardisation bodies’ meetings will be improved. 

• Communication: Like the previous item, most of the pre-defined goals were achieved and 

surpassed. To highlight, the number of unique visits to the website (> 2500) covering most of 

the World map. Yet, one major conclusion is the need to have a stronger and more active social 

media presence. To achieve this objective, a dedicated social media coordinator is appointed 

for each of the remaining quarters of the project. 

The deliverable has been resubmitted following the comments received during the BigDataOcean first 

review meeting, with particular emphasis to update the plan to engage maritime industry during the 

second half of the project. Communication and stakeholder engagement activities are fully reported 

until M15 (March 2018). Posterior events will be reported in the following D8.5. 
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1 Introduction 

1.1 Objective of the Deliverable 

This deliverable reports the results of Task T8.3 “Dissemination and Users’ Engagement Activities”. 

Developed in the frame of WP8 “Dissemination and Communication Activities” this task is concerned 

with foreseen and carried out activities developed by BigDataOcean (BDO) partners aiming at 

disseminating its concept and results. The task also envisaged interaction with standardisation bodies, 

targeting the participation in definition and discussion of standards since the beginning of the project 

and throughout its duration. The organisation of specific events (as hackathons) has also been 

considered. The deliverable also describes the communication activities that have also been developed 

and that are foreseen until the end of the project to promote BigDataOcean and its themes to the media 

and the wider public. 

Deliverable D8.4 allows quantifying the achievements and progress facing what has been planned for 

the first reporting period (M1-M15), while defining new goals on dissemination and communication 

activities for the second reporting period (M16-M30), based on lessons learned from the former. 

It should be noted that this deliverable has been resubmitted following the comments received during 

and after the BigDataOcean first review meeting. Dissemination and communication plans for the 

second reporting period have been updated in this second version of the document in order to mainly 

focus the Maritime Industry audience. 

1.2 Relation with other Tasks and WPs 

This deliverable is strongly related with Task T8.1 “Dissemination, Communication and Maritime 

Stakeholders Engagement Planning”, where, among other, dissemination and communication plans, 

composed of specific activities and strategies, with targeted key performance indicators (KPIs), were 

defined. These dissemination and communication plans have been reported in the Deliverable D8.1 

“Dissemination, Communication and Stakeholder Engagement Plan, Initial Release” [1]. This deliverable 

clearly defined dissemination and communication according to European Commission guidelines: 

• Dissemination: public disclosure of the results of a project across any medium. It is the 

process of promoting and generating awareness about the project from the very beginning. Its 

aim is to make the project results known to various stakeholder groups in a targeted way. 

• Communication: related to taking measures for promoting the project and its results to a 

multitude of audiences including the broad public, while engaging in a two-way exchange of 

information. 

These definitions are maintained throughout the present deliverable. 

Despite the relation with other project activities, there is a relevant correspondence to Task T2.2 

“Maritime Data Stakeholders, Information Sources and Needs Identification”, from WP2 “Stakeholders’ 

Identification, Maritime Data Value Chain Definition and Project Methodology”. The four workshops that 

were held to identify stakeholders and envisaged requirements, which constitute a significant 

dissemination activity, took place in the frame of that task. 

1.3 Structure of the Document 

Besides this introductory section, this deliverable is structured as follows: 
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• Section 2 describes the Dissemination Activities of BigDataOcean. It starts with a 

description of envisaged vs. achieved targets for all KPIs relating distinct dissemination 

mechanisms, as set originally in D8.1. Each of those mechanisms previously defined is 

individually analysed in the subsections of Section 2. These are the following: 

o Organisation of project events. 

o Participation to conferences and workshops. 

o Scientific publications. 

o Community building/ engagement with stakeholders. 

o Collaboration and synergies with projects. 

o Internal dissemination in partner's networks. 

o Standardisation contributions. 

This section ends with a dissemination plan for the second reporting period, where new targets 

are set for each mechanism, considering achievements of the previous period. 

• Section 3 concerns the Communication Activities of the project. The same approach of 

the preceding section was followed, i.e. starting with the description of communication 

mechanisms and achievement of goals defined for the first reporting period; and ending with 

a communication plan for the second reporting period, based on the analysis of the former. 

The defined communication mechanisms were the following: 

o Project’s website. 

o Social media presence. 

o Project’s blog. 

o Traditional media and communication material. 

1.4 Document Progress and Status 

The document is listed in the Description of Action as a public deliverable due at M15 of the project. It 

has been submitted as planned, and later updated (M19) following the comments received during the 

BigDataOcean first review meeting. In this update, particular attention and content has been provided 

in the following sections: 

• Section 2.2 “Dissemination plan for the second reporting period”, with particular emphasis to 

update the plan to engage maritime industry during the second half of the project.  

• Section 3.2 “Communication plan for the second reporting period”, emphasising the importance 

to communicate BigDataOcean pilot result with more material planned for the pilots, and 

revising the social media plan. 

Some of the activities presented in both of these sections have already been accomplished. However, 

and since D8.4 is in its nature an M15 report, they are still included here as planned activities. Full 

detail on their execution will be included in the next deliverable D8.5 “Final Dissemination, 

Communication, Stakeholder Engagement Report” due at M30. 
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2 Dissemination Activities 

The first reporting period of BigDataOcean (i.e. M1-M15) expands to the first two phases of the 

dissemination plan set by the project partners. More specifically, as illustrated also in Figure 1 – included 

in the Description of the Action annex to the contract, it covers the Phase I: “Raise Awareness” and the 

first three months of Phase II: “Inform and Interact”. This particular section reports the dissemination 

activities executed up to M15 and elaborates a plan for the second half of the project that will complete 

the execution of Phase II (Inform and Interact) and Phase III (Promote) with the ultimate goal of 

increasing the engagement and acquisition of Maritime Industry related customers and other 

stakeholders. 

 

Figure 1: BigDataOcean Dissemination Plan (from DoA) 

2.1 Dissemination results from the first reporting period 

Dissemination is related with the “public disclosure of the results of a project across any medium. It is 

the process of promoting and generating awareness about the project from the very beginning. Its aim 

is to make the project results known to various stakeholder groups in a targeted way”. Taking this into 

consideration, several dissemination mechanisms, related KPIs and corresponding targets have been 

defined in the DoA as guidelines so that the activities can be evaluated. Such dissemination 

mechanisms, related KPIs, its originally targets (also identified in Section 3 of D8.1) and achieved 

results, are described in Table 2-1 and Figure 2.  

Table 2-1: Monitoring and evaluation measurements for the first period 

Dissemination Mechanism 
Related KPIs Target 

M15 
Achieved 

M15 

D1 “Organisation of project events” 

Number of workshops organised 4 9 

Number of hackathons organised 0 0 

Number of demo events 0 0 
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D2 “Participation to conferences 
and workshops” 

Number of attended events 10 21 

Number of events with project’s 
presentation 

7 11 

Number of project’s demo booths 0 0 

D3 “Scientific publications” 

Number of conference papers 5 8 

Number of journal papers 1 0 

Number of articles in industry magazines 4 0 

D4 “Community building/ 
engagement with stakeholders” 

Number of industry contact points 50 59 

Number of industry communities informed 
about the project  

5 8 

Number of webinars 1 0 

D5 “Collaboration and synergies 
with projects” 

Number of projects with synergies 5 11 

Number of joint activities 4 7 

D6 “Internal dissemination in 
partner's networks” 

Number of internal partners’ events 5 1 

Number of links to the project’s website 15 36 

Number of training sessions 0 0 

D7 “Standardisation contributions” 

Number of working groups 3 1 

Number of project’s presentations in 
standardisation meeting (online of offline) 

3 1 

 

 

Figure 2: Achievement of Dissemination KPIs (M15) 

Seven dissemination mechanisms have been defined, each with two or three KPIs, in a total of 19 

indicators. From those, 13 have been achieved, although some targets were set to zero (being thus 

automatically achieved or surpassed). Figure 2 provides a graphical view on the achievement of the 

KPIs. It is clear that BigDataOcean has been quite active with mechanisms such as D1 “Organisation of 
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project events”, D2 “Participation to conferences and workshops”, and D5 “Collaboration and synergies 

with projects”, where it has presented excellent indicators overcoming all the milestones initially defined 

for the period. Regarding distribution, one can observe in Figure 3 that the preferred dissemination 

actions have been focused on community building and engagement with the stakeholders, a 

fundamental activity for the initial stages of the project.  

 

Figure 3: Distribution of Dissemination Activities 

A more detailed analysis on these indicators is presented in the following sub-sections. 

2.1.1 Organisation of project events 

Under this dissemination mechanism, which is related to the organisation of events specific to 

BigDataOcean, 9 workshops were organised. Among these, 4 are related with the events associated 

with definition of requirements for the pilots (in the frame of T2.2, as already mentioned); 3 are 

associated to meetings with specific stakeholders in the context of Pilot 4 “Wave Power as the Next 

Clean Energy Source”; 1 is the “CEN Workshop on Big Data”, held during the 23rd ICE/ITMC 

Conference; and the last one corresponds to the Special Session “Big Data Applications & Future 

Trends”, also held during that conference. 

Table I-1, in Annex I, details all the project events reported in this section. 

2.1.2 Participation to conferences and workshops 

All targets have been achieved in this mechanism, which is related to the participation in events for 

disseminating BigDataOcean. The target of 10 attended events was more than doubled. Among these, 

11 comprised a formal presentation of BigDataOcean project. The events reported in this section are 

detailed in Table I-2 of Annex I. 

2.1.3 Scientific publications 

This dissemination mechanism is related to publications detailing results of BigDataOcean as well as 

related work, in international conferences and journals. The targeted number of conference papers has 

been surpassed, but up to M15, no journal papers or articles in magazines have been published.  

6%

18%

5%

39%

10%

21%

1%

Dissemination Actions  at M15

D1 “Organisation of project events”

D2 “Participation to conferences and 
workshops”

D3 “Scientific publications”

D4 “Community building / engagement with 
stakeholders”

D5 “Collaboration and synergies with 
projects”

D6 “Internal dissemination in partner's 
networks”

D7 “Standardisation contributions”
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Concerning the scientific publications, the reason for this gap is that the focus was given to fast 

publication channels to validate our approach and core technology on big data. Publications in trade 

press have been postponed to the second part of the project, when solid developments around the 

different pilots are developed in the frame of WP6. Only recently there has not been a stable version 

of the BigDataOcean platform, and the consortium felt that it would be better wait for stable results 

that could motivate the engagement of external industry.  

Consolidated results will be collected in the second period, as the project evolves, thus allowing to 

mitigate these gaps.   

Table I-3 of Annex I details the publications summarised in this section. 

2.1.4 Community building/ engagement with stakeholders 

This dissemination mechanism aims strengthening the link with end users and stakeholders while 

building a community around BigDataOcean. It has been one of the main focal points of the 

BigDataOcean dissemination during the first 15 months. Two of the three targets have been achieved, 

namely the number of industry contact points and the number of industry communities informed about 

the project. The third KPI, concerning the number of developed webinars, was not yet achieved and 

will be achieved during the last half of the project, with more mature result available for the community. 

For the sake of effectiveness, it was decided that such dissemination actions will take place when the 

platform is live.  

More than 50 contact points with industry, either bilateral contacts or through the events organised, 

were performed in the first reporting period. From those, it is possible to highlight that the following 

industry communities have been informed and expressed interest in BigDataOcean: 

• Big Data Value Association1. 

• Research Data Alliance2. 

• Oceanology International3. 

• European Big Data Value Forum4. 

• Hellenic Institute of Marine Technology5. 

• 5th Hellenic Forum for Science, Technology and Innovation6. 

• World Port Hackathon 20177. 

• Fórum Oceano8. 

2.1.5 Collaboration and synergies with projects 

This dissemination mechanism was concerned with identifying projects and establishing synergies with 

BigDataOcean, defining and implementing joint activities. The identified projects, as well as the 

spokesperson or BigDataOcean partner involved, were: 

                                                

1 http://www.bdva.eu/ 
2 https://www.rd-alliance.org/ 
3 http://www.oceanologyinternational.com/ 
4 http://www.european-big-data-value-forum.eu/ 
5 https://www.elint.org.gr/ 
6 http://events.demokritos.gr/ 
7 https://worldporthackathon.com/ 
8 http://www.forumoceano.pt/ 



BigDataOcean Communication and Stakeholder Engagement Report and 
Plan for Second Reporting Period 

  D8.4 

  
 

 

 

14 
 

  

• datACRON: Big Data Analytics for Time Critical Mobility Forecasting (University of Piraeus, 

Greece)9. 

• AEGIS: Advanced Big Data Value Chain for Public Safety and Personal Security (NTUA)10. 

• PredMine: A Predictive Analytics Platform Using Live Big Data (European Affairs Dept.)11. 

• AREA: Design, Development & Promotion of an Innovative Business Intelligence Big Data 

Analytics Platform for Market Research (European Affairs Dept.). 

• NOBEL GRID: New cost-efficient business models for flexible Smart grids (UNINOVA)12. 

• C2NET: Cloud Collaborative Manufacturing Networks (UNINOVA)13. 

• AQUASMART: Aquaculture Smart and Open Data Analytics as a Service (UNINOVA)14. 

• OPTIMUM: Multi-source Big Data Fusion Driven Proactivity for Intelligent Mobility (UNINOVA)15. 

• ESSNeT Big Data: European Statistical Systems Network (Centraal Bureau voor de Statistiek, 

Statistics Netherlands)16. 

• Marine-EO: Bridging Innovative Downstream Earth Observation and Copernicus enabled 

Services for Integrated maritime environment, surveillance and security (National Centre for 

Scientific Research, Greece)17. 

• EMODnet: European Marine Observation and Data Network (HCMR)18. 

From these synergies, some joint activities with BigDataOcean and some of the previous projects have 

been implemented, namely: 

• Special Session “Big Data Applications & Future Trends”, held during the 23rd ICE/ITM 

Conference (with OPTIMUM). 

• CEN Workshop on Big Data, held also during the 23rd ICE/ITM Conference (with AQUASMART). 

• Participation in the following Workshops (with dataCRON): 

o MATES 2017 – Mobility Analytics for Spatio-temporal and Social Data19. 

o BMDA 2018 – Big Mobility Data Analytics20. 

o Maritime Big Data Workshop21. 

• Attendance of the ESSNeT Big Data plenary meeting. 

• Presenting activities of BigDataOcean during the Open Sea Lab Hackathon (with EMODnet)22. 

All the targets in this dissemination mechanism have been achieved. 

                                                

9 http://ai-group.ds.unipi.gr/datacron/ 
10 http://www.aegis-bigdata.eu/ 
11 http://predmine.eu/ 
12 http://nobelgrid.eu/ 
13 http://c2net-project.eu/ 
14 http://www.aquasmartdata.eu/ 
15 http://www.optimumproject.eu/ 
16 https://webgate.ec.europa.eu/fpfis/mwikis/essnetbigdata/index.php/Main_Page 
17 https://marine-eo.eu/ 
18 http://www.emodnet.eu/ 
19 http://ai-group.ds.unipi.gr/mates17/ 
20 http://www.datastories.org/bmda18/ 
21 http://www.cmre.nato.int/maritime-big-data-workshop-home 
22 http://www.opensealab.eu/ 
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2.1.6 Internal dissemination in partner’s networks 

This dissemination mechanism is related to the internal communication of project results to the 

employees, clients and partners’ networks, promoting knowledge exchange and increased awareness 

about BigDataOcean. Two of the three envisaged targets have been achieved, namely the number of 

links to the project website and the number of training sessions (although no specific sessions have 

been envisaged for this period).  

The third target, concerning the number of internal partners' events, was below expectations and 

therefore an increased effort will be carried out from M15 to M30 to achieve the expected results. 

Nonetheless, it is worthwhile to highlight that on November 2017, EXMILE organised an event 

celebrating MarineTraffic 10 years of operation. Several stakeholders including ship owners, ship 

suppliers, port authorities and researchers, among other, have been invited to attend the event, during 

which the company’s research team presented the activities of BigDataOcean project. 

Also, several links have been established for the project’s website, such as: 

• http://www.bdva.eu/?q=node/658  

• https://2017.eswc-conferences.org/program/eu-project-networking-session 

• https://www.ren.pt/pt-PT/sustentabilidade_old/a_idi_na_ren/?culture=pt-PT 

2.1.7 Standardisation contributions 

This dissemination mechanism concerns the opportunity of aligning BigDataOcean activities with 

standardisation bodies from the beginning of the project, aiming to observe, discuss and even influence 

emerging standards. A working group has been established in CEN to address standardisation in big 

data “CEN Workshop on Big Data23” to which BigDataOcean is now a part of, having organised a meeting 

during the 23rd ICE/ITM Conference. BigDataOcean was presented and committed to cooperate in the 

WS Big Data. 

 

2.2 Dissemination plan for the second reporting period 

Considering the achievements of the first reporting period and the comments provided by the reviewers 

during the first BigDataOcean review meeting, the targets and KPIs associated with the seven 

dissemination mechanisms were revisited considering the second period of the project and the impact 

such dissemination actions can produce on the engagement and acquisition of customers and other 

stakeholders. These new targets (corresponding only to the M16-M30 period) are described in Table 

2-224.  

To note that some of the overall project indicators have already been accomplished (e.g. Number of 

workshops organised). However, such activities are important to potentiate the project results hence 

the expected metric values have been extended. Mechanism D3 has been renamed to “Publications”, a 

broader term that allows to accommodate not only scientific publications but more importantly industrial 

publications. Further details for each mechanism are provided in subsections 2.2.1-2.2.7. 

                                                

23 https://www.cen.eu/News/Workshops/Pages/WS-2016-14.aspx  
24 Cummulative targets the the entire duration of BigDataOcean are presented in the conclusions 

http://www.bdva.eu/?q=node/658
http://www.bdva.eu/?q=node/658
https://2017.eswc-conferences.org/program/eu-project-networking-session
https://www.ren.pt/pt-PT/sustentabilidade_old/a_idi_na_ren/?culture=pt-PT
https://www.cen.eu/News/Workshops/Pages/WS-2016-14.aspx
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2.2.1 Organisation of project events 

While from M1 to M15, these measures were carried out mainly in scientific conferences and within 

partners’ premises, from M16 to M30 the referred measures will also take place in industry events in 

order to increase engagement and acquisition of Maritime Industry related customers and other 

stakeholders. Additionally, during the second period of the project, BigDataOcean will enhance 

synergies between these three measures with the objective of collecting feedback from target groups 

during workshops and demo events and use it as input to organise hackathons to solve identified needs.  

As an example, in M18 a hackathon designed following this approach will induce participants to develop 

machine learning based solutions to make naval transportation more reliable by providing predictions 

for the vessels' destinations and arrival times25. The organisation of such event was motivated by the 

needs previously identified in the context of the “Maritime Security and Anomaly Detection” pilot, where 

involved stakeholders provided the required inputs. 

Table 2-2: Monitoring and evaluation measurements for the second period only 

Dissemination Mechanism Related KPIs 
Target 
M16-
M30 

D1 “Organisation of project events” 

Number of workshops organised 4 

Number of hackathons organised 2 

Number of demo events 4 

D2 “Participation to conferences and 
workshops” 

Number of attended events 19 

Number of events with project’s presentation 14 

Number of project’s demo booths 3 

D3 “Publications” 

Number of scientific conference papers 7 

Number of scientific journal papers 4 

Number of articles in trade press 16 

D4 “Community building/ engagement 
with stakeholders” 

Number of industry contact points 241 

Number of industry communities informed about 
the project  

22 

Number of webinars 4 

D5 “Collaboration and synergies with 
projects” 

Number of projects with synergies 4 

Number of joint activities 3 

D6 “Internal dissemination in partner's 
networks” 

Number of internal partners’ events 9 

Number of links to the project’s website 14 

Number of training sessions 4 

D7 “Standardisation contributions” 

Number of working groups 2 

Number of project’s presentations in 
standardisation meeting (online of offline) 

5 

 

                                                

25 http://www.cs.otago.ac.nz/debs2018/calls/gc.html 
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2.2.2 Participation to conferences and workshops 

In the second period of the project, the dissemination mechanism “Participation to conferences and 

workshops” is mainly focused on the engagement and acquisition of Maritime Industry related 

customers and other stakeholders. Taking this into consideration, Table 2-3 presents some of the 

planned dissemination activities envisaged for the second reporting period. As presented in this table, 

and with particular emphasis in 2018, the majority of the events are now targeted to the Maritime 

Industry (highlighted in light blue and marked in bold for the cases where the majority of participants 

are from the marine industry), where project presentations and demo booths are expected to 

significantly increase the impact of BigDataOcean dissemination, when comparing to the first reporting 

period. A rough estimation of the number of participants is also presented based on past edition and/ 

or similar events. 

As an example of this industrial shift, one can consider two seminars dedicated to the BigDataOcean 

project in “Posidonia 2018”, where over 2000 maritime institutions are regularly present. One seminar 

focused on pilot 1, entitled “Fault prediction and proactive maintenance – How big data can improve 

ship maintenance and repairs”, and another one focused on pilot 3 “Maritime security and anomaly 

path detection – How big data can be used to detect vessels’ abnormal behaviour” will show Maritime 

Industry audience how the BigDataOcean platform can be used as tool to satisfy specific needs. 

Table 2-3: Planned dissemination events to attend on the second reporting period 

Name Date Location Type Target 
Audience 

Involved 
Partners 

Expected 
Number of 

Organisations 

Expected 
Number of 

Participants 

PICASSO Project 

Final Conference 
05/2018 

Gijon, 

Spain 
Workshop 

Maritime 

Industry 
ANEK 20 50 

Maritime Big Data 

Workshop 
05/2018 

La Spezia, 

Italy 
Workshop 

Maritime 

Industry, 

Researchers, 

Academia 

EXMILE 40 150 

ESWC 2018 - The 

18th Extended 

Semantic Web 

Conference 

06/2018 
Crete, 

Greece 
Conference 

Researchers 

and 

Academia 

UBONN 100 200 

EAST 

MEDITERRANEAN 

SUPERYACHT 

FORUM 

06/2018 
Athens, 

Greece 
Forum 

Maritime 

Industry 

ANEK, 

FOINIKAS 
50 100 

FIBRESHIP 

Project 

Workshop 

06/2018 
Cambridge, 

UK 
Workshop 

Maritime 

Industry 

ANEK, 

FOINIKAS 
20 50 

Posidonia 2018 06/2018 
Athens, 

Greece 
Exhibition 

Maritime 

Industry 

EXMILE, 

ANEK, 

FNK, 

NTUA, 

HCMR 

2000 22000 
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Name Date Location Type Target 
Audience 

Involved 
Partners 

Expected 
Number of 

Organisations 

Expected 
Number of 

Participants 

DNV GL UPDATE 

on MRV & DCS 

and Cyber 

Security 

07/2018 
Athens, 

Greece 
Workshop 

Maritime 

Industry 
EXMILE 20 50 

SEST 2018 09/2018 
Sevilla, 

Spain 
Conference 

Researchers 

and 

Academia 

NESTER 50 100 

SMM Hamburg 09/2018 Hamburg Trade Fair 
Maritime 

Industry 
EXMILE 2200 50000 

SEMANTiCS 2018 09/2018 
Vienna, 

Austria 
Conference 

Researchers 

and 

Academia 

UBONN 100 200 

IEEE Intelligent 

Systems 2018 
09/2018 

Madeira, 

Portugal 

Conference 

+  

BDO 

Exhibition 

Researchers, 

Academia 

and local 

Maritime 

Industry 

UNINOVA, 

NTUA 
100 200 

Forum do mar/ 

Business2sea 

2018 

11/2018 
Porto, 

Portugal 
Forum 

Maritime 

Industry 

NESTER, 

UNINOVA 
100 500 

15th Annual 

Digital Ship 

Conference & 

Exhibition 

11/2018 
Athens, 

Greece 

Conference 

/Exhibition 

Maritime 

Industry, 

Researchers, 

Academia 

EXMILE 50 100 

2018 IEEE OES 

Autonomous 

Underwater Vehicle 

Symposium 

11/2018 
Porto, 

Portugal 
Symposium 

Maritime 

Industry, 

Researchers, 

Academia 

EXMILE 20 50 

EBDVF Special 

Session 
11/2018 Vienna Forum 

Big Data 

Industry, 

Researchers, 

Academia 

EXMILE, 

NTUA 
100 200 

Annual Meeting 

of Marine 

Technology 2018 

12/2018 
Athens, 

Greece 
Forum 

Maritime 

Industry, 

Researchers, 

Academia 

EXMILE 50 250 

OCEANS 2019 06/2019 
Marseille, 

France 

Conference 

/ Exhibition 

Maritime 

Industry, 

Researchers, 

Academia 

EXMILE 500 2000 
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Name Date Location Type Target 
Audience 

Involved 
Partners 

Expected 
Number of 

Organisations 

Expected 
Number of 

Participants 

BDVA 

(every 

2-3 

months) 

Brussels, 

Belgium 
Forum 

Big Data 

Industry 

EXMILE, 

NTUA, 

ISMB 

30 50 

 

2.2.3 Publications 

As previously referred, during the first reporting period publications were focused on position, review 

and methodology scientific conference papers. However, taking into consideration the BigDataOcean 

project dissemination objectives for the second reporting period, publications on Maritime Industry 

related press will be prioritised from M16 to M30, comprising, both, articles presenting overall project 

results and press releases.  

Therefore, given the importance of targeting the Maritime Industry audience, the dissemination 

mechanism D3 has been modified to “Publications” and trade press articles expectation, increased in 

comparison to the initially envisaged in D8.1. Maritime Industry magazines and media (e.g. 

“ANEKORAMA“, “SAFETY4SEA”, “Ship&Offshore”, “Splash 247” or “TradeWinds”) or blogs (e.g. 

MarineTraffic Blog, which has thousands of unique visitors per month and each article is read, in 

average, by more than 100 people) can therefore be used as dissemination channels. Likewise, a special 

focus will be given to conferences where the Maritime Industry configures the target audience, like the 

“15th Annual Digital Ship Conference & Exhibition”.  

Even in scientific publications, journals related with industry will be prioritised, e.g., “Journal of Maritime 

Research”, “Journal of Ocean Technologies”, “Computers and Geosciences”, “Computers in Industry” 

to present specific results. Publications in other fields will only be carried out if specific components of 

the platform or pilot related methodologies need to be validated. For example, in order to validate and 

get feedback on the methodology followed in the “Wave Power Pilot” for the primary resource 

assessment and respective conversion to electric energy, a paper has been submitted to SEST 2018 

conference (and accepted), which targets the renewable energy field and therefore is useful to validate 

certain methodology aspects followed under the scope of the referred energy related pilot. 

2.2.4 Community building/ engagement with stakeholders 

The dissemination mechanism “Community building/ engagement with stakeholders” assumes a special 

importance during the second reporting period. In order to maximise the BigDataOcean dissemination 

effectiveness, the dissemination events presented in Table 2-3 (see for instance SMM 2018 or Posidonia 

2018) will be used to increase the number of Maritime Industry contact points and Industry 

Communities informed about the project to the envisaged numbers, i.e., 295 and 28 respectively.  

Additionally, now that the first version of the platform has been released and is on a development 

status that allows live demonstrations, a set of webinars will be conducted with the same of objective 

of engaging and acquiring users. The first webinar will occur in September 2018 (M21) taking the 

opportunity that most organisation are returning from the holiday season period with fresh ideas and 

an open mind to prepare the 2019 strategy. The remaining ones will be developed shortly after, with 3 

months intervals (i.e., M24, M27, M30). 
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2.2.5 Collaboration and synergies with projects 

From M16 to M30 the same strategy of identifying interesting projects and establishing synergies that 

benefit all parties will be carried out.  

2.2.6 Internal dissemination in partner’s networks 

Regarding the “Internal dissemination in partner’s networks”, at least 9 internal partners’ events will be 

carried out, with a special emphasis on event dedicated to present the advancements in the pilot cases. 

Hence, results associated to the four pilots, as well as generic platform functionalities, will be presented 

in these events. For instance, NESTER is planning an event with the set of partners and stakeholders 

that demonstrated interest in pilot4.  

Additionally, at least, 14 more links to the project’s website are expected to be implemented from M16 

to M30, and, at least, 4 training sections will be conducted, demonstrating the functionalities of the 

platform and added value per pilot. 

2.2.7 Standardisation contributions 

Following the recommendations received at the project review also the standardisation-related activities 

should be redirected more towards the marine industry.  Standardised data formats and communication 

protocols are required for streamlining the information’s flow, reducing friction and ensuring efficient 

exchange of maritime data between all stakeholders, users and systems. With the wide adoption of 

sensors on board and at ports, operational data from ships are gradually becoming widely available 

fuelling cutting edge applications such as ship performance optimisation, condition monitoring, etc. 

Standards, which can be understood simply as “an agreed way of doing something” are used to: 

harmonise processes, procedures and designs; facilitate interoperability; enhance transparency; share 

best practices; and accelerate regulatory developments.  

Various organisations, both public and private, are responsible for issuing standards applicable to the 

maritime domain including the International Maritime Organization (IMO), the International 

Telecommunication Union Radiocommunication section (ITU-R), International Hydrographic 

Organization(IHO), International Standardization Organization (ISO), International Electrotechnical 

Commission (IEC), International Association of Marine Aids to Navigation and Lighthouse 

Authorities(IALA), the European Conference of Postal and Telecommunications Administrations (CEPT) 

and European Telecommunications Standards Institute (ETSI). Specifically, the IMO (International 

Maritime Organisation) is the United Nations specialised agency with responsibility for the safety and 

security of shipping and the prevention of marine and atmospheric pollution by ships. As a specialised 

agency of the United Nations, IMO is the global standard-setting authority for the safety, security and 

environmental performance of international shipping26. Technical standards publications are published 

by other organisations such as the International Electrotechnical Commission and International 

Organisation for standardisation. It is also often the case that standards are initiated by national 

organisations, such as the BSI Group (British Standard Institution) or Deutsches Institut für Normung 

(DIN). Even Ship classification societies publish standards that are then adopted by a variety of 

stakeholders.  

                                                

26 http://www.imo.org/en/About/Pages/Default.aspx 
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Standardisation is required in several key areas of the shipping industry, including27:  

• Ship data models which represent the ship’s composition of functions and mechanical parts; A 

related standardisation effort is currently been led by the IMO in the e-navigation framework, 

the Common Maritime Data Structure (CMDS) , which is a geographic information system (GIS) 

type data modelling framework initially designed for geospatial data but expected to cover a 

variety of data such as operational voyage type information, for ships reporting to ports and 

authorities, etc. 

• Sensor naming and referencing; A promising recent initiative is ISO 19848 “Ships and marine 

technology — Standard data for shipboard machinery and equipment”, which defines a 

systematic approach for constructing unique references to onboard sensors.  

• Maritime taxonomies, ontologies and code; Related existing standards include the IEC 61162 

series (digital interfaces), MSC.302 (87) and IEC 62923 (for Bridge Alert Management). Also, 

the ISO 28005, which defines codes used in messages for electronic port clearance (EPC). ISO 

9735 or EDIFACT (Electronic Data Interchange for Administration, Commerce and Transport), 

which defines standard messages used for ship reporting and ISO 10087, which defines a 

coding system for small craft. 

• Sensor metadata; Although not specific to this domain relevant standards include the IEEE 

1451 (which defines a standardised method of storing sensor identification, calibration, 

correction data and manufacturer-related information) and the ISO 19848 (which defines a 

“data channel property” by describing key attributes of a data channel, which could be an alarm 

log, a sensor data stream or a derived value.). Related also is the ISO 19848 where according 

to SOLAS Chapter 5 Regulation 20, all SOLAS vessels are already required to carry a Voyage 

Data Recorder (VDR) for the purpose of post-accident analysis. 

• Sensor quality and reliability. In some industry sectors, regulators and professional societies 

have been able to develop standards to guide or enforce the selection of suitable sensors. For 

example, there are ISO standards specifying performance requirements for vibration 

measurements (e.g. ISO 7919, ISO 10055, ISO 10816 and ISO 2954) 

A number of initiatives and research projects have or are attempting to tackle standardisation issues 

on a number of fronts, notable examples include  

• The IMO E-navigation framework which is defined as “the harmonized collection, integration, 

exchange, presentation and analysis of marine information on board and ashore by electronic 

means to enhance berth to berth navigation and related services for safety and security at sea 

and protection of the marine environment.” 

• The EU European Maritime Single Window environment -On 20 October 2010, the European 

Parliament and the Council adopted Directive 2010/65/EU on reporting formalities for ships 

arriving in and/ or departing from ports of the Member States. This directive is more commonly 

known as the Reporting Formalities Directive (RFD). The objective of the RFD is to simplify and 

harmonise the administrative procedures applied to maritime transport and it sets an obligation 

for Member States to establish National Single Windows (NSW) for reporting formalities from 

                                                

27 https://www.dnvgl.com/publications/standardisation-as-an-enabler-of-digitalization-in-the-

maritime-industry-101853 
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ships arriving in and/ or departing from ports by 1 June 2015 for the 14 reporting formalities 

listed in the Annex of the RFD. 

• The SafeSeaNet by the European Maritime Safety Agency which is a common vessel traffic 

monitoring and information system, which has been set up as a network for maritime data 

exchange, linking together maritime authorities from across Europe. It enables European Union 

Member States, Norway, and Iceland, to provide and receive information on ships, ship 

movements, and hazardous cargoes. 

• The European Marine Observation and Data Network (EMODnet) consists of more than 150 

organisations assembling marine data, products and metadata to make these fragmented 

resources more available to public and private users relying on quality-assured, standardised 

and harmonised marine data which are interoperable and free of restrictions on use28. EMODnet 

is currently in its third development phase with the target to be fully deployed by 2020  

• The SeaDataNet has federated open digital repositories to manage, access and share data, 

information, products and knowledge originating from oceanographic fleets, new automatic 

observation systems and space sensors29. 

• The International Hydrographic Organisation is the inter-governmental organisation 

representing hydrography has been setting international standards to support the safety of 

navigation, and to contribute to the protection of the marine environment. For instance, S-63 

is IHO standard for encrypting securing and compressing electronic navigational chart data and 

S-100 is the Universal Hydrographic Data Model that explains how the IHO will use and extend 

the ISO 19000 series of geospatial standards for hydrographic, maritime and related issues. 

The BigDataOcean consortium needs to both keep up to date with developing standards for maritime 

data while simultaneously contributing to ongoing work. For this, active participation in a number of 

events and working groups has been foreseen for the following months including:  

• United Nations Centre for Trade Facilitation and Electronic Business UN/CEFACT, UNECE -

standardisation of trade information meetings and expert working groups (data models, 

standards, implementation recommendations in transport and logistics and supply chains etc). 

These events are open only to authorised or invited officials from member states and EXMILE 

(MarineTraffic) will participate in these events.  

• The International Maritime Organization (IMO) supported Global Industry Alliance (GIA) 

meetings and activities. GIA undertake a number of information exchange and standardisation 

activities. 

• The first European Ocean Observing System Stakeholder Conference30 will take place in 

Brussels on 21-23 November 2018. This EOOS event is organised by the EMODnet, European 

Marine Board and EuroGOOS Secretariats in close collaboration with wider stakeholder 

community and with financial support from the European Commission.  

• The Port Call Optimisation meetings and events. The Port Call Optimisation Task Force brings 

together key stakeholders from maritime and logistics sector and has united forces in 2014 

                                                

28 http://www.emodnet.eu/ 

29 https://www.seadatanet.org/ 

30 http://www.emodnet.eu/eoos-conference-%E2%80%9Cevolving-eoos-connecting-communities-

end-end-solutions%E2%80%9D 

http://www.emodnet.eu/eoos-conference-%E2%80%9Cevolving-eoos-connecting-communities-end-end-solutions%E2%80%9D
http://www.emodnet.eu/eoos-conference-%E2%80%9Cevolving-eoos-connecting-communities-end-end-solutions%E2%80%9D
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with the International Harbour Masters' Association, United Kingdom Hydrographic Office and 

GS1, so as to bring standards from the nautical and logistics sectors together ensuring that the 

nautical data on board of vessels correspond to the information from the port, as well as the 

information used in the logistics chains31. 

 

                                                

31 https://www.portofrotterdam.com/en/shipping/sea-shipping/other/port-call-optimisation 
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3 Communication Activities 

The first reporting period of BigDataOcean project (i.e. M1-M15) expands to the first two phases of the 

communication plan set by the project partners. More specifically, as illustrated also in Figure 4 

(included in the Description of the Action annex to the contract), it covers the Phase I: “Raise 

Awareness” and the first three months of Phase II: “Diffuse Knowledge”. 

 

 

Figure 4: BigDataOcean Communication strategy (from DoA) 

For each phase, the BigDataOcean communication strategy is implemented through a set of 

communication mechanisms aiming to meet the corresponding communication objectives for that 

phase. The communication objectives of BigDataOcean are the following: 

I. Create awareness of the project among the full range of potential adopters/ users in the general 

public. 

II. Provide a clear view of the project’s concept, goals and results by formulating adapted key 

messages, and preparing communication material. 

III. Create an active community of potential users and collect feedback to be taken into account 

by the project's activities. 

IV. Prepare the ground for the exploitation of project's results. 

V. Support targeted dissemination of the project’s results. 

VI. Foster the wide adoption of the project’s results in industry and society. 

In the following subsections, the results of the communication activities during the first period are 

reported, and the plan for the second period of the project is described. 

3.1 Communication results from the first reporting period 

The communication results of the project are broken down to the project’s communication mechanisms 

described in each of the following subsections, together with the actions taken by the project partners. 
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Table 3-1 lists all the communication measurements determined for the first period, the success 

criterion and the actual status. It can be verified that BigDataOcean has shown an exceptional track to 

date for most of the measured activities and will be substantially increasing communication activities 

throughout the rest of the project now that the live demo and prototypes are available for public 

presentations and demonstrations.  

Table 3-1: Monitoring and evaluation measurements for the first period 

Communication 

Mechanisms 
Related KPIs Target M15 Achieved M15 

C1 “Project’s Website” 

Number of unique visitors 2000 2707 

Average duration οf visits (min) 2 2:14 

Number οf page views 5000 10215 

C2 “Social media 

presence” 

Number οf accumulative followers in 

social media 
375 176 

Number οf accumulative posts 500 58 

Number of interactions in social 

media 
125 292 

C3 “Project’s blog” 
Number of posts in website 25 20 

Number of interactions 50 91 

C4 “Traditional media” Number of press releases 4 0 

C5 “Communication 

material” 

Number of project's factsheets/ 

brochures and banners 
5 5 

Number of e-Newsletters 5 0 

Number of videos 1 1 

Number of blog posts in EC 

mechanisms 
3 6 

3.1.1 Project’s website 

The project’s website has been set up and running since the first month of the project. There 

BigDataOcean partners have listed general information about the project in home page, and in the 

about page, as well as updates related to the project’s findings and the events where BigDataOcean 

partners participated (i.e. listed in news and events pages). Finally, the website offers to its visitors the 

capability to receive news relevant to the project and its piloting activities by registering to the project’s 

newsletter. Through the participation and the organisation of workshops and conferences, 

BigDataOcean partners promoted the project activities and redirected interested stakeholders to the 

project’s website. These actions resulted in increasing website’s visibility and the next figures, produced 

through Google Analytics, show that BigDataOcean website has a global reach (see Figure 5) with more 

than 2500 unique visitors (see Figure 6), accessing ~10k pages in total (see Figure 7) with average 

session duration more than 2 minutes (see Figure 8). 
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Figure 5: Session distribution per country 

 

 

Figure 6: Visitors’ distribution over time and total number of users 

 

 

Figure 7: Page views distribution over time and total number of page views 
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Figure 8: Sessions' distribution over time, total # of sessions and average duration 

3.1.2 Social media presence 

From its the beginning, BigDataOcean has established a set of social media accounts to boost the 

visibility of the project and to maximise the communication means with the user communities that are 

relevant to the project’s scope and its achievements.  

 

Figure 9: BigDataOcean Facebook page statistics 
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Figure 9 shows the total reach, engaged users and new likes per week. The results show that users 

occasionally interact with the BDO. In addition, a rapid increase has been observed in October 2017, 

when BigDataOcean announced the acceptance of a scientific paper in IEEE Big Data, one of the most 

prestigious conferences in the area. This demonstrates the interest of the research community in the 

technologies being developed. 

Similar trends are also observed in statistics extracted from the BigDataOcean Twitter account. Figure 

10 highlights the tweets, likes and impressions capturing the reachability of BigDataOcean Twitter 

account to its followers per week since the beginning of the project. 

 

Figure 10: BigDataOcean Twitter account statistics 

3.1.3 Project’s blog 

BigDataOcean website also includes two sections where news and events of the project are posted. 

Table 3-2 lists all the blog posts produced during the first period of the project.  

Table 3-2: Blog posts of the first reporting period 

Blog post title Type Date published 

BigDataOcean’s fourth plenary meeting in Athens Events 12-03-18 

BigDataOcean at European Big Data Value Forum News 01-12-17 

BigDataOcean’s 3rd plenary meeting at Chania Events 24-10-17 
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Blog post title Type Date published 

BigDataOcean attended the Copernicus Marine Week News 17-10-17 

BigDataOcean and ESSnet Big Data project join forces News 05-10-17 

BigDataOcean was presented at MATES 2017 News 15-09-17 

BigDataOcean project presented during “Challenges to exploit Big 

Maritime Data” workshop 
News 10-07-17 

BigDataOcean’s second plenary meeting at Madeira Events 07-07-17 

BigDataOcean was presented at ESWC 2017 News 09-06-17 

Big Data Value Association Activity Group meeting News 20-03-17 

Workshop on wave power Events 17-03-17 

Workshop on fault prediction and proactive maintenance Events 14-03-17 

Workshop on mare protection Events 10-03-17 

Workshop on maritime security and anomaly detection Events 03-03-17 

Running a Prototyping Sprint with BigDataOcean News 21-02-17 

BigDataOcean at the ”Information and Networking Days Big Data 

PPP” event in Luxembourg 
Events 27-01-17 

Kick-off meeting overview. Events 27-01-17 

BigDataOcean kick-off meeting Events 30-12-16 

The BigDataOcean project News 28-12-16 

 

3.1.4 Traditional media and Communication Material 

During the first period of the project, BigDataOcean partners have put significant effort to produce high 

quality brochures. The first brochure, in the form of a 4-page leaflet, was delivered early in the project 

(M5) including information relevant to the project’s objective, its target users, the consortium, etc., as 

depicted in Figure 11. 

  

Figure 11: BigDataOcean leaflet 
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Then, as the project evolved, partners aimed to promote pilot activities and thus four two-pages flyers 

have been designed and produced. The front page of each flyer is common for all the pilots including 

general information about the project. The back page of each flyer is dedicated to the corresponding 

pilot, including the pilot’s goal, description and contact points. The content of the flyers is depicted in 

Figure 12. Furthermore, BigDataOcean partners have prepared two posters during the first year of the 

project, see Figure 13, which have been used in conferences and booths to increase project’s 

networking and promote project’s activities. 

Finally, the project has produced a video, used to promote the BigDataOcean platform to related 

stakeholders. The first version of this video is available at the project repository32. Its final and improved 

version will be available in other platforms (YouTube, SlideShare, the LinkedIn group and the Facebook 

page) in M21. 

   

  

Figure 12: BigDataOcean Pilot flyers 

 

                                                

32 https://alfresco.epu.ntua.gr/share/page/site/bigdataocean/document-details?nodeRef=workspace://SpacesStore/620a80d1-

41d1-40bc-afcd-a02c788519f4 
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Figure 13: BigDataOcean posters 

3.2 Communication plan for the second reporting period 

To set up the plan for the second reporting period, the communication success criteria for the first 

period is first revisited and then compared against the actual values. As for the dissemination actions, 

communication should support the project in reaching a wider audience from the marine industry. 

Table 3-3 details the monitoring and evaluation measurements for the second period of the project33. 

It should be noted that the success criterion column includes the target for the second period only 

which is, in many cases, significantly increasing the achievements of the first period. This requires an 

adjusted strategy, especially with regards to social media (C2) where the numbers are more separate 

(see section 3.2.1).  

Table 3-3: Monitoring and evaluation measurements for the second period only 

Dissemination Mechanism Measurement Type 
Success criteria 

(M16-M30) 

C1 “Project’s Website” 

Number of unique visitors 3 293 

Average duration οf visits (min) 2 

Number οf page views 11 785 

C2 “Social media presence” 

Number οf accumulative followers in social media 
channels 

824 

Number οf accumulative posts 942 

Number of interactions in social media 208 

C3 “Website Content”  

Number of sections dedicated to pilots 4 

Number of blog-posts in website 40 

Number of interactions 109 

                                                

33 Cummulative targets the the entire duration of BigDataOcean are presented in the conclusions 
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C4 “Traditional media” Number of press releases 8 

C5 “Communication material” 

Number of project's factsheets/ brochures and 
banners 

5 

Number of pilot specific posters and flyers 4 

Number of e-Newsletter 7 

Number of videos 1 

Number of blog posts in EC mechanisms 3 

Number of e-Newsletter registered users 200 

Number of times videos watched 100 

Number of views per blog post  100 

 

Regarding the website numbers (C1), they are in line with the ones of the first reporting period where 

the consortium has surpassed the metrics anticipated in the DoA. Mechanism C3 has been renamed to 

the broader concept of “Website Content” instead of just blog posts, hence allowing to introduce a new 

metric to increase the industrial-relevant content in the website. Table 3-4 (presented next) indicates 

an initial plan that BigDataOcean partners will follow to be active in communicating project’s 

achievements through the website blog and will also support the topics for the social media posting. 

More will be done but these will ensure the 40 blog posts metric that we proposed. 

Table 3-4: Blog posting plan 

Partner Post theme 
Indicative 

Date 

EXMILE Maritime Big Data Workshop at La Spezia Italy M17 

ANEK First Project Review Meeting and Next Actions M19 

UNINOVA Announcement of IEEE IS 2018 in Madeira and the associated 
BDO events 

M19 

UBONN BDO at the Extended Semantic Web Conference (ESWC) 2018 M19 

HCMR Mare Protection Pilot Initial Results & Midterm Review Results M19 

EXMILE Attendance in DNV GL UPDATE on MRV & DCS and Cyber 
Security workshop 

M19 

UBITECH Vessel Fuel Consumption Pilot Evaluation - Initial Results M19 

EXMILE Participation in POSEIDONIA and reference to the project M20 

EXMILE DEBS 2018 challenge results M20 

ANEK Report on the project’s progress in ANEK’s website M20 

FOINIKAS Report on the project’s progress in AVIN’s Internationals site M20 

UBONN BDO Metadata Repository and its evaluation M20 

EXMILE Workshop organisation M20 

NESTER Participation in SEST2018 conference (if attended) M21 

UBITECH Vessel Fault Prediction Pilot Evaluation - Initial Results M21 

EXMILE Participation in SMM Hamburg Trade Fair M22 

NTUA BDVA Events/ Big Data PPP (tentative) M22 
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Partner Post theme 
Indicative 

Date 

UNINOVA Report of IEEE IS 2018 in Madeira and the associated BDO 
events 

M22 

EXMILE European Big Data Value Forum participation M23 

UBONN Harmonisation of Big Data Ocean data M23 

NESTER Participation in Business2sea 2018 M23 

EXMILE Participation in 15th Annual Digital Ship Conference & Exhibition 
(if attended) 

M23 

EXMILE Participation in 2018 IEEE OES Autonomous Underwater Vehicle 
Symposium (if attended) 

M23 

UBITECH BDO Platform major release M24 

EXMILE Maritime Security and Anomaly Detection pilot services M25 

ISMB Blog post on the application of “Journey from Lab to Market” to 
BDO 

M25 

EXMILE Participation in Annual Meeting of Marine Technology 2018 M25 

UBONN Evaluation of BDO Harmonisation tool M26 

NESTER Pilot services description and status M27 

UBITECH Report on BDO platform initial evaluation results M27 

UBITECH Vessel Fuel Consumption Pilot Evaluation - Final Results M29 

ANEK Post for the completion of the project in ANEK website M30 

EXMILE Result of project review M30 

FOINIKAS Post for the completion of the project in AVIN’s Internationals 
site 

M30 

ISMB Blog posts on BDO results and market perspectives (post 1) M30 

ISMB Blog posts on BDO results and market perspectives (post 2) M30 

ISMB Blog posts on BDO results and market perspectives (post 3) M30 

UBITECH Vessel Fault Prediction Pilot Evaluation - Final Results M30 

HCMR Mare Protection Pilot Final Results M30 

UNINOVA Final results and project overview M30 

 

Press-releases will be widely utilised towards the end of the project to announce final results regarding 

the big data ocean platform and pilot specific implementations. This will raise a lot of attention within 

the maritime industry. With a similar objective, mechanism C5 ”Communication material” has been 

extended with metrics that measure the level of engagement with the activities, rather than just 

counting the number of times things are sent out, as well as with more industry-driven metrics such as 

the development of pilot specific posters, that will be of particular importance for the dissemination 

events. 

3.2.1 Social Media Presence 

One of the conclusions of the first reporting period is the need for an even stronger and active social 

media presence. This requires a dedicated coordinator that can manage and promote communication, 

assuring that this flows in a timely manner. Therefore, one BigDataOcean team member, starting with 
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Konstantinos Chatzikokolakis from EXMILE, is appointed as coordinator for the BigDataOcean presence 

in social media. Furthermore, in order to ensure that the project’s social media effective outreach is not 

negligible and that the project meets its success criteria, the social media coordinator will be rotational 

every quarter between EXMILE and partners with more efforts in WP8 (i.e., NTUA, UNINOVA, NESTER). 

The appointed person will also be responsible to collaborate with the respective partners of the relevant 

blog posts reported in Table 3-4, as well as search and join existing pages and groups that have related 

interests and significant following, so as to use the ready-make audience for communicating the BDO 

results.  

Table 3-5 below shows a RACI analysis (i.e. Responsible, Accountable, Consulted, Informed) for each 

quarter. The Accountable is the one ultimately answerable for the correct and thorough completion of 

the tasks in the corresponding quarter, which for all the quarters is the same person (i.e., the project’s 

Dissemination Manager). Consulted are the partners that should collaborate with the Responsible for 

the blog posts and the social media presence and Informed are those who are kept up-to-date on 

progress in each quarter. Finally, in order to measure the progress of the Responsible of each quarter 

we have defined a set of Key Performance Indicators which are shown in Table 3-6 below.  

Table 3-5: Social Media RACI analysis 

Period Responsible Accountable Consulted Informed 

M16-M18 Konstantinos 
Chatzikokolakis 
(EXMILE) 

Dimitris Zissis 
(EXMILE) 

ANEK, FOINIKAS, UBONN, 
EXMILE, HCMR, UBITECH, 

UNINOVA 

Project 
Manager, 

BDO 

partners 

M19-M21 Panagiotis Kokkinakos 
(NTUA) 

Dimitris Zissis 
(EXMILE) 

EXMILE, ANEK, FOINIKAS, 
UBONN, NESTER, NTUA 

Project 
Manager, 

BDO 
partners 

M22-M24 Carlos Agostinho 
(UNINOVA) 

Dimitris Zissis 
(EXMILE) 

NTUA, UNINOVA, EXMILE, 
UBONN, NESTER, UBITECH 

Project 
Manager, 

BDO 
partners 

M25-M27 Nuno Amaro  

(NESTER) 

Dimitris Zissis 
(EXMILE) 

EXMILE, ISMB, ANEK, 
FOINIKAS, UBONN, 

NESTER 

Project 
Manager, 

BDO 
partners 

M28-M30 Konstantinos 
Chatzikokolakis 
(EXMILE) 

Dimitris Zissis 
(EXMILE) 

EXMILE, ANEK, FOINIKAS, 
ISMB, UBITECH, HCMR, 

UNINOVA 

Project 
Manager, 

BDO 
partners 

Table 3-6: KPIs of Social Media Responsible 

KPI# Description 

1 Post at least all the planned blog posts of the respective quarter 

2 Join and interact with at least 5 existing pages and groups that are relevant to BDO activities 

3 
Communicate BDO results through Twitter and Facebook account and engage discussions with 
other existing pages, groups and accounts 

4 Increase the number of followers by at least 25% 

5 Exploit BDO consortium meetings to increase the social media reach 
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4 Conclusion and Next Steps 

This document presents an overview and assessment of the dissemination and communication activities 

and approaches of BigDataOcean first reporting period (M1-M15), whose analysis allows adjusting or 

defining new targets, or taking correcting actions concerning this major pillar of BigDataOcean for the 

second reporting period (M16-M30). Both activities had several targets that surpassed expectations, 

while other must be improved during the second reporting period in order to achieve the main goal of 

acquiring and engaging customers and other stakeholders. For this reason, the deliverable has been 

resubmitted following the comments received during the BigDataOcean first review meeting, with 

particular emphasis to update the plan to  better engage maritime industry.  

Concerning Dissemination Activities, some deviations have been identified and mitigating measures 

are envisaged to focus more on the Maritime Industry related audience. An improvement of synergies 

between dissemination mechanisms is also aimed. As an example, dissemination mechanisms 

“Participation to conferences and workshops” and “Community building/ engagement with 

stakeholders” will work closely so the objectives for metrics “Number of industry contact points” and 

“Number of industry communities informed about the project” can be achieved based mostly on the 

Maritime Industry audience. 

In what concerns Communications Activities, the major conclusion is the opportunity of having a 

dynamic, timely presence in social media (including social networks and blog). Taking this into 

consideration, team members responsible to manage such communications, ensuring the flow of 

information (internally and externally), are appointed for the remaining quarters of the project. To 

guarantee a correct and thorough completion of the tasks in the corresponding quarters, these activities 

are supervised by an accountable team member, namely, Dimitris Zissis from EXMILE. 

Communication and stakeholder engagement activities are fully reported until M15 (March 2018). 

Posterior events will be reported in D8.5 following the dissemination and communication KPIs and 

targets shown in Table 4-1.  

Table 4-1: Target results for the dissemination mechanisms during and at the end of the 

second reporting period.  

Dissemination Mechanism Related KPIs 

Target 
2nd 

period 

Target 
M30 

accum. 

D1 “Organisation of project events” 

Number of workshops organised 4 13 

Number of hackathons organised 2 2 

Number of demo events 4 4 

D2 “Participation to conferences and 
workshops” 

Number of attended events 19 40 

Number of events with project’s presentation 14 25 

Number of project’s demo booths 3 3 

D3 “Publications” 

Number of conference papers 7 15 

Number of journal papers 4 4 

Number of articles in trade press 16 16 

D4 “Community building/ 

engagement with stakeholders” 

Number of industry contact points 241 300 

Number of industry communities informed about 
the project  

22 30 
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Number of webinars 4 4 

D5 “Collaboration and synergies with 

projects” 

Number of projects with synergies 4 15 

Number of joint activities 3 10 

D6 “Internal dissemination in 

partner's networks” 

Number of internal partners’ events 9 10 

Number of links to the project’s website 14 50 

Number of training sessions 4 4 

D7 “Standardisation contributions” 

Number of working groups 2 3 

Number of project’s presentations in 
standardisation meeting (online of offline) 

5 6 

C1 “Project’s Website”  

Number of unique visitors 3 293 6 000 

Average duration οf visits (min) 2 2 

Number οf page views 11 785 22 000 

C2 “Social media presence” 

Number οf accumulative followers in social media 824 1 000 

Number οf accumulative posts 942 1 000 

Number of interactions in social media 208 500 

C3 “Website Content” 

Number of sections dedicated to pilots 4 4 

Number of posts in website 40 60 

Number of interactions 109 200 

C4 “Traditional media” Number of press releases 8 8 

C5 “Communication material” 

Number of project's factsheets/ brochures and 
banners 

5 10 

Number of pilot specific posters and flyers 4 4 

Number of e-Newsletters 7 7 

Number of videos 1 2 

Number of blog posts in EC mechanisms 3 9 

Number of e-Newsletter registered users 200 200 

Number of times videos watched 100 100 

Number of views per blog post  100 100 
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Annex I: Breakdown of Dissemination Results  

Table I-1: Results from dissemination mechanism D1 “Organisation of project events” 

Type Title Date Location Persons involved Short description Website Audience 
Benefits 
for BDO 

Impact of 
the 

disseminati
on Action 

Workshop “Mare Protection 
Pilot” 
Requirements 

Workshop 

March 2nd, 

2017 

Athens, 

Greece 

HCMR: Antonis 
Chalkiopoulos, Evi Bourma, 
Maria Sotiropoulou 

NTUA: Panagiotis 
Kokkinakos, Spiros 
Mouzakitis, Dimitris 

Papaspyros 

Discussion of the pilot 
technical and data 
requirements  

n/a    

Workshop “Maritime Security 
and Anomaly 
Detection Pilot” 
Requirements 
Workshop 

February 
23rd, 2017 

Athens, 
Greece 

EXMILE: Konstantinos 
Chatzikokolakis, Dimitris 

Zissis, Argyris Stasinakis 

NTUA: Panagiotis 
Kokinakos, Spyros 
Mouzakitis, Dimitris 
Askounis  

Presentation of the pilot to 
stakeholders and data 

providing agreement 

n/a Pilot 
stakeholder, 
data 
providers and 
end/ users 

Presentatio
n of project 
and pilot to 
possible 
stakeholder
s/ end-users 
and assure 
additional 
sources of 

data 

Number of 
participants: 
5 from 
different 
stakeholders 

Workshop “Vessel Fault 
Protection Pilot” 
Requirements 

Workshop 

 Athens, 

Greece 

NTUA: Spyros Mouzakitis, 
Panagiotis Kokkinakos, 
Dimitris Papaspyros 

ANEK: Marinos Nomikos, 
Panagiotis Vasileiou, 

Michalis Pachnos 

FOINIKAS: Stylianos 
Dafermos, Michalis 
Androulakakis, Sotiris 
Anagnostopoulos, Fani 
Panagopoulou 

Discussion of the pilot’s 
technical and data 
requirement and its business 

value  

n/a    

Workshop 

“Wave Power Pilot” 
Stakeholder / Data 

Providers meeting 

February 
8th, 2017 

Lisbon, 
Portugal 

NESTER: 

Francisco Reis, Nuno 

Amaro  

 

Presentation of the pilot to 
stakeholders and data 

providing agreement 

n/a Pilot 
stakeholder, 
data 

Presentatio
n of project 
and pilot to 
possible 
stakeholder

Number of 
participants: 
5 (from 
different 
stakeholders: 
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providers and 

end-users 

s/ end-users 
and assure 
additional 
sources of 
data 

ENONDAS 
and Maretec 
+ NESTER) 

Workshop 

“Wave Power Pilot” 
Stakeholder/ Data 

Providers meeting 

February 
21st, 2017 

Lisbon, 
Portugal 

NESTER: 

Francisco Reis, Nuno 

Amaro  

 

Updated presentation of the 
pilot to stakeholders 

n/a Pilot 
stakeholder, 
data 
providers and 

end-users 

Ensure 
stakeholder
s and end-
users for 
implemente
d services 

Number of 
participants: 
7 (from 
different 
stakeholders: 
WavEC, 
ENONDAS 
and Fórum 
Oceano + 

NESTER) 

Workshop 

“Wave Power Pilot” 
Requirements 
Workshop 

March 2nd, 
2017 

Lisbon, 
Portugal 

NESTER: 

Nuno Amaro  

UNINOVA: 

Carlos Agostinho, João 
Murta Pina, José Ferreira 

and Rui Amaral Lopes 

Presentation of pilot to 
stakeholders, user-stories 
and requirements collection 

n/a Pilot 
stakeholders, 
data 
providers and 
end-users 

Presentatio
n of project 
and pilot to 
possible 
stakeholder

s/ end-users 

Number of 
participants: 
10 (from 
different 
stakeholders: 
ENONDAS, 
Instituto 
Hidrográfico 
and WavEC + 
Nester and 
UNINOVA) 

Workshop 

“Wave Power Pilot” 
Stakeholder 

meeting 

November 
9th, 2017 

Lisbon, 
Portugal 

NESTER: 

Nuno Amaro, Francisco 

Reis and Rui Alves  

UNINOVA: João Murta 
Pina, José Ferreira and Rui 
Amaral Lopes 

Update of pilot services to 
ensure stakeholder 

engagement 

n/a Pilot 
stakeholders, 
data 
providers and 

end-users 

update 
stakeholder
s on pilot 
services and 
reassure 
their 

involvement 

Number of 
participants: 
7 (from 
different 
stakeholders:  
WavEC and 
ENONDAS + 
Nester and 

UNINOVA) 

Standardis
ation 

Workshop 

CEN Workshop on 

Big Data 

27 June 

2017 

Madeira 
Island, 
Portugal 

EXMILE: 

Dimitris Zissis 

ISMB: 

Enrico Ferro, Matteo 
Ferraris 

NTUA: 

Workshop/ participation to 

working groups 

http://dev.ice-

conference.org/ 

Industry and 

Research 

Know-how 
on the latest 
developmen
ts on 
standardisat
ion on big 
data 

Number of 
participants: 
30 
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Spyros Mouzakitis, 
Panagiotis Kokkinakos, 
Ariadni Michalitsi-Psarrou 

UNINOVA (organiser): 

Carlos Agostinho 

Special 
Session 

Big Data 
Applications & 

Future Trends 

28 June 
2017 

Madeira 
Island, 

Portugal 

NESTER: 

Nuno Amaro 

UNINOVA: 

Carlos Agostinho, 

João Murta Pina and José 
Ferreira  

NTUA: 

Spyros Mouzakitis and 
Panagiotis Kokkinakos 

EXMILE: 

Dimitris Zissis 

This special session 
envisaged to bring together 
R&D developments on Big 
Data domain, exploiting use 
cases in various sectors 
going beyond the specific IT 
developments on Big Data 

technology. 

http://dev.ice-
conference.org/ 

Industry and 
Academia 

Awareness 
raising, 
liaisons with 
other 
projects and 
initiatives 
and 
publication 
of project’s 
preliminary 
results 

Number of 
participants: 

20 
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Table I-2: Results from dissemination mechanism D2 “Participation to conferences and workshops” 

Type Title Date Location 
Persons 

involved 

Short 

description 
Website Audience 

Benefits for 

BigDataOcean 

Impact of the 
dissemination 

action 

Info Day Big Data 
PPP 
Information 
and 
Networking 

Days 2017 

17-18 
January 
2017 

Luxembourg NTUA 

Dimitris 
Askounis 

Project 
presentation 

http://ec.europa.eu/newsroom/ 

document.cfm?doc_id=42183 

Researchers, 
Academia, 
H2020 

Stakeholders 

Awareness 
raising 

Number of 
participants: 25 

Workshop SONNETS 

Workshop 

10 
February 
2017 

Athens, 

Greece 
NTUA: 

Panagiotis 
Kokkinakos, 
Spyros 
Mouzakitis 

Innovating 
the public 
sector with 
emerging 
ICTs – 
development 
of research 

directions 

http://www.sonnets-
project.eu/content/sonnets-wp3-
workshop-presentations-available-0 

Policy 
makers, 
Researchers, 
Academia, 
Citizens, 
H2020 
stakeholders 

Awareness 
raising, liaisons 
with other 
projects and 
initiatives and 
synergies’ 
investigation 

Number of 

participants: 30 

Workshop CloudTeam

s Workshop 

16 
February 
2017 

Athens, 

Greece 

NTUA: 
Spyros 
Mouzakitis, 
Panagiotis 
Kokkinakos, 
Dimitrios 
Papaspyros 

Product 
Management 
in Software 
Engineering: 
from Theory 

to Practice 

https://about.cloudteams.eu/news/cl

oudteams-workshop-in-athens/ 

Developers, 
SMEs, 
Industry and 
H2020 
stakeholders 

Learning on 
trends in 
software 
engineering, 
investigation of 
synergies, and 
awareness 

raising 

Number of 

participants: 30 

Workshop Big Data 
PPP 
Steering 
Committee 
1 

13 March 

2017 

Brussels, 

Belgium 
NTUA 

Dimitris 
Askounis 

Project 

presentation 
n/a Big Data PPP 

stakeholders 

Synergies with 
other Big Data 
PPP projects, 
knowledge 
exchange, and 
awareness 
raising 

Number of 

participants: 25 

Other Big Data 
Value 
Association 
Activity 
Group 
Meeting 

14-15 
March 

2017 

Brussels, 
Belgium 

EXMILE: 

Dimitris 
Zissis, 
Konstantinos 
Chatzikokolak
is 

Project 
presentation 

n/a Research 
and Industry 

Ensure 
maximum 
visibility of the 
project, establish 
liaisons with 
other projects 
and initiatives for 

Number of 
participants: 30 

http://ec.europa.eu/newsroom/
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knowledge 

transfer 

Workshop INNOVATH
ENS 
Synergy 

Workshop 

18 May 

2017 

Athens, 

Greece 
NTUA: 

Spyros 
Mouzakitis, 
Panagiotis 
Kokkinakos, 
Giannis 
Tsapelas 

Project 

presentation 
n/a INNOVATHE

NS 
representati

ves 

Synergy 
investigation and 
awareness 

raising 

Number of 

participants: 10 

Workshop Pilot Blue 
Cloud 

Workshop 

13 June 
2017 

Brussels, 
Belgium 

NTUA: 

Spyros 

Mouzakitis 

Project 
presentation 

n/a Maritime 
environment 
stakeholders 
and H2020 

stakeholders 

Knowledge 
exchange, 
awareness 
raising and 
synergies’ 
investigation 

Number of 
participants: 30 

Workshop E-Sides 
Synergy 

Workshop 

25 June 
2017 

Madeira, 
Portugal 

NTUA: 
Spyros 
Mouzakitis, 
Panagiotis 
Kokkinakos, 
Ariadni 
Michalitsi-
Psarrou 

Participation  H2020 
stakeholders 

Synergy 
investigation and 
awareness 
raising 

Number of 
participants: 30 

Standardisation 
Workshop 

CEN 
Workshop 

on Big Data 

27 June 
2017 

Madeira 
Island, 

Portugal 

EXMILE: 

Dimitris Zissis 

ISMB: 

Enrico Ferro, 
Matteo 

Ferraris 

NTUA: 

Spyros 
Mouzakitis, 
Panagiotis 
Kokkinakos, 
Ariadni 
Michalitsi-

Psarrou 

UNINOVA 

(organiser): 

Carlos 

Agostinho 

Workshop/ 
participation 
to working 
groups 

http://dev.ice-conference.org/ Industry and 
Research 

Know-how on 
the latest 
developments on 
standardisation 
on big data 

Number of 
participants: 30 
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Conference 23rd 
ICE/ITM 
Conference 

27-29 

June 2017 

Madeira 
Island, 
Portugal 

NESTER: 

Nuno Amaro 

UNINOVA: 

Carlos 
Agostinho, 

João Murta 
Pina and José 
Ferreira  

NTUA: 

Spyros 
Mouzakitis 
and 
Panagiotis 
Kokkinakos 

EXMILE: 

Dimitris Zissis 

Presentation 
of several 
scientific 

papers 

http://dev.ice-conference.org/ Academia 
and  
Research 

Publication of 

project’s results 

Number of 
participants: 
~400 

Workshop Mobility 
Analytics 
for Spatio-
temporal 
and Social 
Data 
(MATES201
7) 

28 August  
– 01 
Septembe
r 2017 

Munich, 
Germany 

EXMILE: 

Konstantinos 
Chatzikokolak
is, Dimitris 
Zissis, Giannis 
Spiliopoulos 

Presentation 
of a scientific 

paper 

http://ai-group.ds.unipi.gr/ 

mates17/ 

MATES17.html 

Academia 
and 

Research 

Publication of 
project’s results 

Number of 
participants: 30 

Conference Copernicus 
Marine 

Week 

25-29 
Septembe

r 2017 

Brussels, 
Belgium 

HCMR: 

Antonis 
Chalkiopoulos
, Leonidas 

Perivoliotis 

Poster 
presentation 
of different 
data 
integration 
methods of 
Copernicus 
products 

http://www.copernicusmarineweek.e
u 

Institutions, 
agencies, 
regional 
stakeholders
, 
entrepreneu
rs, service 
providers 
and 
scientists 

Increase 
awareness and 
promote 
collaborations 

Number of 
Participants: 500-

600 

Conference/ 
meeting with 
other projects 
and project 
proposers 

ICT 
Proposers' 

Day 

09-10 
October 

2017 

Budapest, 
Hungary 

EXMILE: 
Dimitris Zissis 

ISMB: 
Giuseppe 
Rizzo 

NTUA: 

Participation https://ec.europa.eu 

/digital-single-market/en/events/ict-

proposers-day-2017 

Researchers, 
academia, 
industry, 
SMEs, 
entrepreneu
rs and 

Establish liaisons 
with other 
projects, 
initiatives for 
knowledge 
transfer and 

Number of 
participants: 800 

https://ec.europa.eu/
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Dimitris 

Askounis 

H2020 

stakeholders 

awareness 

raising 

External 
community 
Hackathon 

Open Sea 
Lab - 1st 
EMODnet 

Hackathon 

15 
November 
2017 

Antwerp, 

Belgium 

HCMR: 
Maria 
Sotiropoulou 

Project and 
pilots 
presentation 

http://www.opensealab.eu    
http://www.emodnet.eu/open-sea-
lab-0    http://www.emodnet.eu/open-
sea-lab-teams-demonstrate-
innovative-uses-marine-data 

Marine 
industry and 
software 

developers 

Increase 
awareness and 
promote 

collaborations 

Number of 

Participants: 70 

Conference European 
Big Data 
Value 
Forum 

(EBDVF17) 

21-23 
November 

2017 

Versailles, 
France 

EXMILE: 

Konstantinos 
Chatzikokolak
is 

ISMB: 

Michele 

Osella 

NTUA: 

Dimitris 
Askounis, 
Spyros 

Mouzakitis 

HCMR: 

Antonis 
Chalkiopoulos
, Leonidas 
Perivoliotis 
and Maria 
Sotiropoulou 

Project's 
Booth/ Pilots 

presentation 

http://www.european-big-data-value-
forum.eu/ 

R&D 
managers, 
industry 
executives, 
policy 
makers and 

researchers 

Ensure 
maximum 
visibility of the 
project, establish 
liaisons with 
other projects 
and initiatives for 
knowledge 
transfer and 
attract potential 
users and clients 

Number of 
participants: 1000 

Number of flyers: 
500 

Conference IEEE Big 
Data 

11-14 
December 

2017 

Boston, USA EXMILE: 

Dimitris Zissis 

Presentation 
of a scientific 

paper 

http://cci.drexel.edu/ 

bigdata/bigdata2017/ 

index.html 

Academia/ 
and Industry 

Publication of 
project’s results 

Number of 
participants: 1000 

Conference 2017 
Annual 
Meeting of 
Marine 
Technology 

12-13 
December 
2017 

Athens, 

Greece 
EXMILE: 

Konstantinos 
Chatzikokolak

is 

Project/ 
Pilots 
presentation

, Booth 

http://www.elintconference.gr/ Technology 
Providers, 
Shipping 
Companies, 
Academia 
(i.e., 
Researchers, 
Professors 
etc.) 

Ensure 
maximum 
visibility of the 
project, attract 
potential users/ 

clients 

Number of 
participants: 200 
(research and 
maritime 
industry) 

http://cci.drexel.edu/
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Workshop RDA EU 
Data 
Innovation 

Forum 

30 
January 
2018 

Brussels, 

Belgium 
EXMILE: 

Konstantinos 
Chatzikokolak

is 

Participation
/ Project's 
presentation 

https://www.rd-alliance.org/ 

rdaeu-data-innov-forum-2018 

Academia 
and 
Research 

Ensure 
maximum 
visibility of the 
project, establish 
liaisons with 
other projects 
and initiatives for 
knowledge 

transfer   

Number of 

participants: ~50 

Number of flyers: 

75 

 

Workshop BDVA/ 
BDVF 
Steering 

Committee 

07 
February 
2018 

Brussels, 
Belgium 

NTUA: 

Dimitris 
Askounis 

Participation n/a H2020 
Stakeholders 

Awareness 
raising and 
knowledge 

exchange 

Number of 
participants: 30 

Exhibition and 
conference 

Oceanology 
Internation

al 

13-15 
March 

2018 

London, 
United 

Kingdom 

EXMILE: 

Dimitris 
Zissis, 
Konstantinos 
Chatzikokolak

is 

Interaction 
with industry 
communities 
and 
networks 

http:// 

www.oceanologyinternational.com/ 

Maritime 
industry, 
academia, 
public sector 
and world’s 
marine 
science and 
ocean 
technology 

communities 

Ensure 
maximum 
visibility of the 
project, attract 
potential users/ 

clients 

Number of 
participants: 

~1000 

Number of flyers: 
200 

 

Workshop Big Mobility 
Data 
Analytics 

26 March 

2018 
 EXMILE: 

Konstantinos 
Chatzikokolak

is 

Presentation 
of a scientific 
paper 

http://www.datastories.org/bmda18/ Academia 
and 
Research 

Publication of 

project’s results 
n/a 
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Table I-3: Results from dissemination mechanism D3 “Scientific publications” 

Type Tittle BigDataOcean related aspects Link for publication 

Project Networking session of the 
14th Extended Semantic Web 
Conference (ESWC'17) 

BigDataOcean - Exploiting Oceans of 
Data for Maritime Applications 

Presentation of the BigDataOcean 
project and pilots. Discussion and 
networking with other European 
research projects. 

https://zenodo.org/record/815343#.WqrsbJPFJPU 

Conference paper (23rd ICE/ITMC 
Conference) 

Big data in power systems -  leveraging 
grid optimisation and wave energy 
integration 

Discussion on Big Data in power 
systems, with a special focus on 
"BigDataOcean wave power pilot". 

http://ieeexplore.ieee.org/document/8279997/ 

Conference paper (23rd ICE/ITMC 
Conference) 

Maritime data technology landscape 
and value chain - exploiting oceans of 
data for maritime applications 

Discussion of maritime data 
technology landscape and value chain 

http://ieeexplore.ieee.org/document/8280006/ 

Conference paper (23rd ICE/ITMC 
Conference) 

A big data architecture for managing 
oceans of data and maritime 
applications 

Presentation of the BigDataOcean 
architecture and concrete use cases 
based on the pilots. Discussion of 
challenges of a Big Data architecture 
for maritime data. 

http://ieeexplore.ieee.org/document/8280019/ 

Conference paper (23rd ICE/ITMC 
Conference) 

Intelligent security on the edge of the 
cloud 

Anomaly Detection in real world vessel 
sensor streams 

http://ieeexplore.ieee.org/document/8279999/ 

Workshop (Mobility Analytics for 
Spatio-temporal and Social Data 
(MATES2017)) 

A big data driven approach to 
extracting global trade patterns 

Discussion on preliminary project 
results 

https://zenodo.org/record/825825#.WqrK2pPFKnd 

IEEE Big Data Knowledge extraction from maritime 
spatiotemporal data: An evaluation of 
clustering algorithms on Big Data 

Discussion on preliminary project 
results 

http://ieeexplore.ieee.org/abstract/document/82581
06/ 

Big Mobility Data Analytics Mining Vessel Trajectory Data for 
Patterns of Search and Rescue 

Maritime Security and Anomaly 
Detection 

https://zenodo.org/record/1203886#.WrDL6uhuY2w 

 


